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GLOBAL OPPORTUNITIES FOR E-COMMERCE IN INDIA

Introduction:

The E-commerce industry in India has been developing
since its early days. New players have entered in the
market. In the present dynamic scenario, e-commerce
market is growing in demand as well as in the array of
-services. The transition to online purchasing from

. traditional purchasing is taking a long time in the

- Indian market. The internet and e-commerce have
grown much more rapidly. New ways of
communication, collaboration and coordination among
consumers, businesses and trading partners have
emerged. In this digital Era , consumer devices for E-
commerce ‘access are getting smarter day by day
offering features to users they never imagined. These
are used for carrying out countless financial

) transactions, fund transfers, buying and selling of
products or services over the internet through a process

- of electrical money transactions, known as E-money. It
includes more than just money stored and transmitted
in Electrical form. It includes the entire online process

. of developing marketing, selling, delivering, servicing
and paying for products and services. The technologies
used for E-commerce access can be categorized into

‘consumer devices and communication infrastructure.
The basic requirement for E-commerce is PC, internet
facility, credit cards, debit cards, ATM cards or smart

-cards,

In India, E-commerce has been increasing, According

“to the survey of internet & mobile Association of India,
in 2015 there were 303 million internet users. Out of
total population in the world, India has 17.31 % of
world  population. By considering the population
‘growth rate of India ie 1.58% , it means in 2030 the
population of India will be 1.53 billion.

Internet - is  the backbone of  E-commerce.
Unfortunately, internet penetration in.India is so far
low at 0.5 % of the population against 50% in
Singapore. Similarly, penetration of personal computer
in India is as low as 3.5 per thousand of population
Compared to 6 per thousand in China and 500 per
thousand in US. As compare to the world users, only
8.33% Indians use internet. Approximately more than
50% of population in India is below 25 years. In India

. Methodology: e

R. A. Shinde*

asset to all aspiring
portunities for new .ar:ﬂii_ing

e. It has the potential o involve

72.2 % people reside in rural area and remaining 27.8
% lives in town area. Hence there is great opportunity
for providing more and more computers and internet
facilities. Recently the rates of computers are declined.
Internet Service Provider market has been increasing.
All this will enhance the E-commerce opportunities;

Objectives:
® To assess the growth of internet users in last two
decades. -

®  To understand the internet percentage in different
Asian countries,

® To study about the E-commerce customers and E-
commerce sale in different countries.

-~ -

In this paper only secondary data has been used. The
sources of secondary data are websites and research
articles.

E-Commerce:

E-commerce is buying and selling of goods and
services, transmission of fund or data, over an
electronic network, primarily the internet. E-commerce
is subdivided into three categories i.e. Business to
business, business to consumer, consumer to consumer.
The term E-commerce and E-business are often used
interchangeably. In simple sense, E-commerce means
buying and selling of products and services by business
through an electronic medium. Under this concept
paper documents are not used.

Advantages of E-commerce:

® Speed: The internet and WWW give business
opportunities to exchange messages or complete
transactions instazzzzntaneously.

* Faster buying/selling procedure: E-commerce
offers the facility to find the goods easily and
transact fast. Customers can easily select products
from different providers without moving around
physically.

® Cost Saving: By using internet, marketing,
distribution, personnel, phone, postage: and
printing costs among many others can be reduced.
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EVALUATION ASPECTS IN MANAGEMENT EDUCATION

R. V. Kulkarni
Professor & Head
CSIBER, Kolhapur
&
A. A. Govande
Assistant Professor
V.P. Institute of Management Studies and Research, Sangli
Affiliated to Shivaji University, Kolhapur

Abstract

Any evaluation is concerned with finding out how successful a project is. We have, in the earlier units,
looked at the various aims and purpose of evaluation and we have also examined the various models of
evaluation. What this means is that the actual act of evaluation is not as simple as may be understood from a
simple definition of evaluation as an act which attempts to find out how successful a project has been. For
instance this study states importance of the Scholastic aspects and Non- Scholastic aspects in evaluation and
role of evaluator in evaluation. All such aspects highlight the fact that no evaluation is perfect. It is therefore
necessary for those who conduct evaluations to realize that any act of evaluation is basically a flawed or skewed
act.

Keywords: Assessment, Evaluation, Scholastic, Non-scholastic

1. Introduction:

Teachers and students are familiar with words such as examinations, tests, correction
of question papers and results. All this has to do with finding out how much a student has
learnt. The harmonious development of the student has been the cherished aim of
management education. An educational system which does not lay a balanced emphasis on all
the three aspects namely, cognitive, affective and psychomotor is likely to produce imbalance
in the personality of the student. In actual practice schools and colleges confine themselves to
the cognitive development of students comfhitted to their care. Even in regard to cognitive
development, management institutes are very selective and undertake only scholastic
programmes which can be easily dealt with either through the oral method of teaching or
through the medium of ICT. The most important constituents of cognitive development
namely, the development of the power of discrimination, reasoning, seeking relevance of
knowledge to the real life situations, effective communication and power of decision making
and so on, are almost neglected. Traditional evaluation has been stressing only information
about the subject. In fact, students should develop appropriate interests, attitudes, skill in
communicating their ideas to others and ability to learn not only while in college but
throughout life. It is therefore necessary to improve the present system of examination in such
manner that it
e Becomes a better measure of educational achievement and
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Abstract:

Chatrapati Shivaji Maharaj 300 years ago made policies that were quite modern. Many of his
principles, tactics, strategies are very much relevant today also. Chatrapati Shivaji Maharaj has implemented
| different revival strateg?es in his era. Those stra?egies are still being considered. Through this "pa;er my aim
is to focus on the different Revival strategies, reforms Chatrapati Shivaji Maharaj has implemented and
adopted and how still they are relevant to today’s era.

Keywords: Management Guru, Maratha army, Swarajya, traditional military.

Introduction:

Management is a process. It involves planning, organization, direction and control over all
the resources involved. It is about developing relationships amongst people and inspiring them to
contribute towards ‘the goal. Chatrapati Shivaji Maharaj is called as ‘Management Guru’. He
possessed all the qualities of a good Manager. Under the leadership of Shivaji Maharaj, the entire
Maratha army and civilians were united with a common dream of “Swarajya” and he nurtured it
within all of them with no discrimination of cast and creed, or social and economic differentiation.
Management is about integration, it is about bringing together the means to achieve the goal —
physical or financial and imbibe harmony between all the participating factors. Chatrapati Shivaji
Maharaj put a small group of combatants, such as paramilitary .personnel, armed civilians, or
irregulars, to use military tactics including ambushes, sabotage, raids, petty warfare, hit-and-run
tactics, and mobility to fight a larger and less-mobile traditional military.

Chatrapati Shivaji Maharaj lived over 300 years ago, his policies were quite modern.
Many of his principles, tactics would be very much relevant today also. Shivaji Maharaj has

implemented different revival strategies in his era. Those strategies are still being considered.
IRJHISIC2203004 |  International Research Journal of Humanities and Interdisciplinary Studies (IRJHIS)| 28
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Application of An Expert System for Assessment and Evaluation of
Higher Education Courses to identify Fast and Slow Learners

Mr. A. A. Govande
Assistant Professor,
V. P. Institute of Management Studies & Research,
Sangli, Maharashtra, India

" 3STRACT

This article is based on design and development of An
Expert System for Higher Education Courses. The
aims of this system are to assess and evaluate the
students by considering Scholastics and . -Non
Scholastic aspects andto identify fast and slow
learners based on the performance of students.

- -

K@Words: Expert Syst‘em.' Assessment, Evaluation,
Scholastic, Non-scholastic

1. INTRODUCTION:

Teachers and students are familiar with words such as
examinations, tests, correction of question papers and
results. All this has to do with finding out how much a
student has learnt. An educational system which does
~*lay a balanced emphasis on all the three aspects
namely, cognitive, affective and psychomotor is likely
to produce imbalance in the personality of the student.
In actual practice schools and colleges confine
themselves to the cognitive development of students
committed to their care. Even in regard to cognitive
development, schools and colleges are very selective
and undertake only scholastic programmes which can
be easily dealt with either through the oral method of
teaching or through the medium of textbook. The
most important constituent of cognitive development
is the development of the power of discrimination.
But before discriminating the students based on their
performance in a test, very first questions asked in the
tests are require to be discriminate, the discrimination
of question means identifying whether the question
has power to discriminate or not. So by considering
this factor the proposed system i.e. Expert System for

@ UTSRD | Available Online @ www.ijtsrd.com | Volume —2 | Issue -3 | Mar-Apr 2018

Dr. R. V. Kulkarni
Professor & Head, Shahu Institute of Business
Education & Research (SIBER), Kolhapur,
Mabharashtra, India

Assessment and Evaluation is designed to assess and
evaluate the students, to discriminate the questions of
each test and there by identifying fast and slow
learners. The system provides platform to register
College, Course, Student, to add subjects, Tests. Then
by applying the algorithm, based on the performance
of the student in selected subject systenr will generate
the list of Fast Learners and Slow Learners.

2. Objectives of System:

1) To provide a platform to register College,
Course, Student, to add subjects

2) To generate Tests and to add the questions

3) To store the performance evaluation details of
the students

4) To evaluate Student based on scholastics and
Non Scholastics aspects

5) To identify the fast and slow learners.

3. Platform Used to Design System:

Expert system for Assessment and Evaluation is
developed using Visual Studio.NET 2010 framework.
Developed system using Windows Application and
preferred C#.NET language to code.

4. System Analysis:

Algorithm for Assessment and Evaluation System

Stepl: Start
Step 2: Select Class

Page: 2037
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